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% of respondents who “agreed” or “strongly
agreed”

Ta Ie nt a We have sufficient
C rltl Ca l . resources for

digital efforts

battl eg rO u n d We have sufficient

skilled resources

We have sufficient
in-house IT/
technical skills

We have sufficient
functional skills
(design & manuf.)

We leverage outside
agencies effectively

SOURCE: McKinsey
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See 4.0 as an
opportunity?

Feel prepared?
% equipment
replaced?
Willing to
outsource IT?

..outside of
home market?
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Is Britain
ready?

220/ Produectivity opportunity from automating in
o line with Germanyfor Japan

€200 m Being invested by.Germany in “Industry 4.0”

Funding in Tech Centres in the UK
£1 Oom since 2011

More invested by Fraunhofer Institute in

£1 i 1 b ) De than Technology Strategy board in

UK last year

SOURCE: Press articles, The Times
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